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Best Western Walking a Path 
of Well-Being – Literally!

St. Luke’s Medical Center, the first hospital in Arizona 
to offer a same-day coronary angioplasty through 
the radial artery in the wrist, is reporting significantly 
improved outcomes and cost savings for patients and 
the health system using the new artery access point. 
As a result, the less-invasive procedure is attracting 
national attention. According to a national study from 
the Journal of the American College of Cardiology, 
radial access could save hospitals across the U.S. 
more than $300 million each year due to the ability 
it gives hospitals and patients to have same-day 
surgical procedures. The radial approach also reduces 
complications by 80 percent compared to the standard 
femoral approach, according to Richard Heuser, M.D., 
Chief of Cardiology at St. Luke’s Medical Center.

“St. Luke’s Medical Center has one of the most 
unique catheterization labs in the state, which has 
allowed us to get ahead of the curve in offering 
a better patient experience with better patient 
outcomes,” says Dr. Heuser, a trailblazer in cardiology. 
“As a result, both patients and the healthcare system 
are enjoying significant cost savings. Since we began 
offering the procedure in 2010, the hospital has seen 
upwards of $750,000 in annual health care savings.”  
stlukesmedcenter.com 

Holistic Model for 
Healthcare
Bayless Integrated 
Healthcare, which has 
served the Central 
Phoenix community 
for 35 years, recently 
opened 9,000-square-foot Bayless Integrated Health 
Center, a fully integrated health center. The new 
center offers a holistic approach to healthcare by 
combining family medicine for a patient’s physical 
healthcare needs with emotional and behavioral 
healthcare, plus social healthcare, which employs 
Wellness Navigators to assist patients with resources 
that are pertinent to their lifestyle and social support 
needs, including factors like socioeconomic status, 
education, physical environment, employment and 
social support networks. 

Understanding that there isn’t a one-size-fits-
all model for health and wellness, the Bayless 
Integrated Health Center is designed to be a medical 
home for patients and their families to address 
their complex wellness needs at every stage of life.     
baylesshealthcare.com

  Best Western International is building a legacy of 
providing engaging employee wellness programs 
that create a long-lasting culture of wellness. 
Inspired and guided by the American Heart 
Association’s recommendation to take 10,000 
steps a day to combat stress and prevent heart 
disease and type 2 diabetes, Best Western ensures 
employees have the support and tools they need 
to be healthy — in and out of the office.

More than 200 employees recently completed 
a “10,000 Steps a Day Challenge,” in which 
participants earned a Fitbit when they reached 
150,000 steps. The program was a hit, as it was 
easy for employees to participate and track their 
efforts. Best Western worked with Blue Cross Blue 
Shield of Arizona to create a customized wellness 
portal on the BCBSAZ website, and employees 
could check out a Fitbit and sync it to the portal to 
automatically track their data. Employees could 
then log into the portal at any time to see how 
many steps and points they had earned.

The transformation among employees was 
tangible and manifested in much more than 
just steps. Tactics included taking a walk with 
others at lunch instead of eating at their desk, 
parking farther away from the building to enjoy 
a brisk walk in, and taking the stairs instead of 
the elevator. Watercooler talk now centers on 
celebrating health milestones reached. Now, the 
company is starting formal walking groups — a 
“10-minute walk at 10 a.m.” — to continue helping 
employees get their healthy steps in each day.

The success of a company’s wellness 
programs is influenced not only by the buy-in 
among employees but also by the commitment 

of the company’s leadership. Best Western 
leadership is proud to support and participate in 
meaningful employee wellness programs, and 
know that employee health is a cornerstone 
of happy and fulfilling work. “Best Western is 
committed to the overall health and well-being 
of our employees,” says David Kong, president 
and CEO of Best Western Hotels & Resorts. “We 
were pleased to see such strong employee 
participation in our wellness program and are 
committed to continuing to provide these 
opportunities in the future.”

In fact, in 2017, Best Western is offering 
six optional 30-day challenges (e.g., Cut the 
Added Sugar, Halt Hidden Salt, Half Your Plate, 
Eat Real Foods, and 7 hours of zzz) to activate 
employees in the many facets of healthy living. 
In addition, Best Western will offer onsite 
health seminars on the same challenge topics, 
allowing employees to become familiar with the 
challenge, ask questions, and become informed 
on why that health aspect is so important. 

As part of Best Western’s holistic wellness 
program, the company also offers free biometric 
screenings, flu screenings and mammography 
screenings, all onsite. If employees prefer, Best 
Western also offers biometric screening at no 
cost at participating Sonora Quest laboratories. 

Based on the success of this FitBit wellness 
program, BCBSAZ and Best Western are working 
together to identify future opportunities that 
fit within the company’s wellness strategy in 
the year ahead.    — Myrna Collins, Health 
Promotion Executive with Blue Cross Blue Shield 
of Arizona

Groundbreaking Coronary 
Angioplasty Procedure 
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Ten thousand steps a day was a campaign originally created 
by a Japanese company to sell pedometers but has since been 
supported by the medical community, according to Fitbit.

Best Western International employees taking 
part in the “10,000 Steps a Day Challenge”
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